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 Integrated Marketing Communication
Marketing communication is referred to the application of various channels of communication by an enterprise to reach its target market (Bruhn & Schnebelen, 2017). In other words, marketing communication is how the firm applies various tools of communication to interact with its target customers. On the other hand, integrated communication refers to the use of techniques where the organizations coordinate various communication channels to increase the communication network's effectiveness among its customers.
Expected communication techniques within the course
There are several communication techniques that I expect to develop after completing these courses. The study of integrated communication techniques will help me improve my writing skills (Duralia, 2018). This course will train me the importance of writing attractive, clear, and comprehensive writings to express a specific message to the target group. The course will also equip me with essential tips for writing a comprehensive work that motivates the reader.
 Secondly, the course will help me improve my public communication skills. The course will help me develop skills like confidence and improve my creativity while communicating with people. The course will also help me develop the use of visual communication skills. The study of imagery application will help me effectively deliver the intended message to the group with ease and in an attractive way. I will also learn how to effectively coordinate various communication tools to deliver a specific message to people. Lastly, the study will help me increase my communication strength and improve on the weaknesses of communication through practice and learning communication skills.
How does the course relate to my current and plans?
The course closely relates to my current and future plans because it will improve my communication skills. Learning the various communication techniques and communication skills will help me improve relationships with my colleagues at school. The course will help me develop efficient communication skills, which will help me improve communication with my classmates and schoolmates, thus strengthening our relationships. The course also impacts my career as it will effectively communicate with my workmates in the future. Lastly, the proper coordination of various communication tools will help me effectively deliver my message at the workplace and in society.
Communication tactics that will help in effective marketing
Clarity and concision tactic are essential tools contributes to the success of the marketing plans. The ability to deliver a message is essential in marketing because it will effectively deliver the message target consumer's intended message. The ability to use various communication tools such as product branding and advertising will aid the marketing goals. The ability to effectively coordinate various communication forms will help me reach the target customers with ease.
How to use integrated marketing communication to complete my course communication plan
An integrated marketing plan is an essential subject because it will help me develop effective communication techniques. The course will help me improve my communication skills, which will help me build relations among colleagues. Additionally, the course will equip me with skills in using various communication channels to deliver a certain message. The course will also teach me how to coordinate various communication tools to deliver a specific message to the target customers. Finally, effective communication skills will help me improve my marketing skills and make a positive impact on my career.
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